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As an ACOG attendee, you are certainly familiar with the American Journal of Obstetrics & Gynecology
(AJOG,; “The Gray Journal”), but did you know about new capabilities for delivering educational messages?

Editorial: American Journal of Obstetrics & Gynecology provides comprehensive
i /s «« | coverage of topics in OB/GYN and women's health, including maternal-fetal medicine,
e reproductive endocrinology/infertility, and gynecologic oncology. American Journal of
i Obstetrics & Gynecology is ranked #7 of 60 journals in its category, has the highest

_’ o ranking for citation frequency of any OB/GYN journal, and also ranks in the top 1.7%
kft.';f TEase— of the 5,684 journals listed in the most recent Science Citation Index.

AR ==

5.‘0.2 ol : Audience: More than 45,000 obstetricians and gynecologists.

Editors: Thomas J. Garite, MD, and Moon H. Kim, MD.

For AJOG journal-branded Webcasts, we are pleased to be working with companies such as MediSpecialty
(publisher of www.obgyn.net) on not just the design and layout of the Webcast itself but also on the promotion of
the Webcast. Given the large circulation of AJOG and the technical and promotional expertise of MediSpecialty,
we offer a great vehicle to drive your print and online messages home to target audiences of interest.

With prior approval, sponsored educational print supplements and the following e-opportunities (both of
which are subject to journal peer review and approval) will be considered for publication/posting online:

e Journal-Branded Webcasts: Raise the credibility level of your Webcasts by having AJOG review the
content. Pending approval, Webcasts post online with the journal’s logo. We can even get the Webcast
content indexed, making it a permanent part of the literature and giving authors the indexing credit they
are missing with Webcasts from other sources (e.g., www.renaltransplantation.com).

e Journal-Branded Podcasts: AJOG can do podcasts as stand-alone programs or as supporting content
to a published article or a supplement (e.g., a supplement Guest Editor could do a podcast series
introducing the supplement and then do interviews with authors of the full-length articles (e.qg.,
www.heartrhythmjournal.com/content/podcast_collection).

e Multimedia Microsite: Take Webcast, podcast, journal articles, slide kits and any other e-content you
can think of and host it on a dedicated Website. We can drive traffic to your library of information by e-
promotion through both AJOG and MediSpecialty.

For further information about supplement publication or journal-branded Webcasts or to submit a proposal to the
journal, please contact me by e-mail (b.jenkins@elsevier.com) or phone (212-462-1924).

Regards,

Brian Jenkins
Executive Supplements Editor
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